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MY ROLE 
Position Title: Campaign Manager 

Worksite: Victoria (Melbourne and Geelong) 

Department: Marketing 

Role reports to: General Manager Marketing 

Reports to role: N/A 

Authorised by: Erika Panos 

Date prepared: May 2015 

Last revised: December 2021 

1. General Position Overview 
Reporting to the General Manager Marketing and working within the Marketing department this position 
is for a hands-on and digital savvy Campaign Manager who will be responsible for planning and 
delivering the company’s marketing and advertising campaigns. 

The Campaign Manager will be responsible for managing cross-channel media plans and creative 
advertising. They will need to be experienced in managing multiple campaigns at one time and will be 
responsible for managing the company’s media and creative agencies. 

The Campaign Manager will be responsible for planning and delivering initiatives to develop the 
company’s marketing strategy.  

The Campaign Manager will be responsible for planning and executing mainstream advertising, 
including TV, press, magazine, radio and outdoor campaigns. 

The Campaign Manager will be digital focussed, managing display and video advertising (media and 
creative), remarketing strategies, native advertising and assisting the digital team in the development 
of social campaigns and content marketing. 

The Campaign Manager will work with the General Manager Marketing in the development of an 
integrated marketing plan and will be responsible for its implementation and successful management. 

The Campaign Manager will need to be proactive and quick thinking with strong attention to detail. The 
role requires someone that is innovative, highly motivated and has excellent communication and 
organisation skills. 

The Campaign Manager will work closely with the Digital Manager to make recommendations regarding 
emerging digital advertising trends and technologies. 

This role has a high level of responsibility and is for someone who thrives in a fast paced environment 
that can work to tight deadlines and to budget when delivering marketing campaigns.    
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2. Role Environment 
This role is located in Victoria (Melbourne and Geelong office) and reports to the General Manager 
Marketing. 

Internal interactions include: 

 General Manager Marketing and other members of the Marketing team. 
 Management team 
 Leadership team 

External interactions include: 

 Creative and media agencies. 
 Research agency. 
 Other Marketing agencies/suppliers. 
 Relevant travel/tourism organisations. 
 Relevant external consultants.  
 Other stakeholders or representatives as required. 

3. Key Responsibilities 
 Develop and implement integrated above-the-line and digital marketing strategies and plans. 

Develop, prepare and manage campaign briefs for media and creative agencies. 
 Develop and implement cross channel marketing strategies. 
 Review and manage media strategy and plans for digital and mainstream marketing 

campaigns. 
 Review and manage advertising creative for digital and mainstream marketing campaigns. 
 Brief the marketing team on upcoming marketing campaigns and manage the execution of the 

campaign across all channels. 
 Actively seek out new digital opportunities and stay ahead of digital developments and 

innovations. 
 Implement test and learn marketing initiatives. 
 Assist the Digital Manager in developing plans for social media, website and eDM to support 

campaign activity. 
 Continually monitor and review marketing campaigns. 
 Successfully manage allocated marketing budgets. 
 Ensure campaigns are delivered to schedule. 
 Ensure campaigns are delivered in line with allocated budgets. 
 Ensure campaign creative is aligned to Company branding. 
 Ensure consistency of campaign messaging across all channels. 



 
 

My Role - Campaign Manager | Page 3 of 4 
 

 Monitor effectiveness of all marketing campaigns, and recommend and implement 
improvements. 

 Drive brand awareness, increase website traffic and online bookings through the 
implementation of digital marketing initiatives. 

 Assist the General Manager Marketing with marketing duties as requested. 
 Provide monthly management/Board reports as required. 
 Respond to all advertising requests. 
 Attend corporate functions and entertain as required. 
 Effectively manage and support the Campaign Coordinator 

4. Key Accountabilities 
 Participate in achieving Company targets and strategic objectives.  
 Adhere to Company policies and brand guidelines. 
 Work effectively and harmoniously as part of the Marketing team. 
 End-to-end management of integrated marketing campaigns. 
 Manage and monitor pre and post campaign analysis and provide recommendations on any 

appropriate actions. 
 Operate within the financial confines of the marketing budget and deliver campaigns with a 

high return on investment. 
 Manage and maintain strong relationships with marketing agencies, suppliers and other key 

clients/stakeholders. 
 Stay abreast digital marketing trends and provide recommendations to the General Manager 

Marketing on digital initiatives that will deliver more efficient and effective outcomes. 
 Develop, implement and measure strategies to target niche markets and grow customer 

segments. 
 Participate in the development and implementation of sales, marketing and pricing strategies. 
 Assist with other departmental responsibilities and specific projects as delegated. 

5. Qualifications 
 Bachelor degree in Business, Marketing, Advertising and/or Communications. 
 Qualification in digital/online marketing. 

6. Experience 
 Minimum of two years’ experience working as a Campaign Manager or in similar role. 
 Broad marketing/advertising experience. 
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 Broad digital/online experience – display advertising, search, social media, digital media 
buying. 

 Experience writing campaign briefs. 
 Experience working in the travel/tourism industry would be beneficial. 
 Experience with both media planning and creative development would be beneficial. 
 Experience working in a competitive industry. 
 Experience managing integrated marketing campaigns. 

7. Competencies 
 Exceptional written and oral communication and presentation skills. 
 Strong relationship/networking skills. 
 Strong understanding of above-the-line marketing, digital advertising and the latest digital 

advertising technologies and trends. 
 Strong project management skills.  
 Strong budget management. 
 Ability to provide direction and manage a team. 
 Attention to detail, accurate proof reading and copywriting skills. 
 Excellent time management and planning skills. 
 Ability to work efficiently under tight deadlines in a fast paced environment. 
 Strong problem solving and decision making skills. 
 Strong negotiating and influencing abilities. 
 Strong analytical and reporting skills. 

8 Attributes 
 Innovative and creative. 
 Hard working and committed. 
 Display initiative and highly motivated. 
 Results-driven. 
 Ability to prioritise, problem solve and meet deadlines. 
 Enjoys communicating with a variety of different stakeholders. 
 Highly organised with a flexible and positive approach. 
 Ability to work well in a team environment and autonomously. 
 Strong customer focus. 
 Professional and responsible. 
 Organised and efficient. 
 Strong sales and marketing focus. 
 Desire for continued professional development. 
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